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Nurturing Leads – Turning Interest into 

Sales by Lavina Goyal

Ὅ� What Is Lead Nurturing?

Lead nurturing
 is the process of building a relationship with potential customers (leads) who 

have shown interest but are not yet ready to buy.It’s about educating, engaging, and staying 

connected with them until they trust your brand enough to make a purchase.

In simple terms:

“Generating leads is like planting seeds.Nurturing is watering them until they grow into sales.”

Ὂ� Why Lead Nurturing Matters

•
80% of new leads never convert immediately.

•
On average, a customer needs 

6–8 brand interactions
 before buying.

•
Nurturing ensures you’re the first brand they remember when they’re ready to 

purchase.

Without nurturing, you waste your ad spend because:

•
People forget your brand

•
Competitors attract your leads

•
You miss out on repeat and referral sales

With nurturing, you build:✅ Trust✅ Loyalty✅ Lifetime Customer Value (LCV)

⚙  How Lead Nurturing Works (The 5-Step Journey)

StageGoalExample / Tool

1. Awareness
Educate leads about problems you solveBlog, YouTube video, free guide

2. Interest
Keep them engaged with useful contentEmail series, Instagram tips

3. Consideration
Show benefits & social proofReviews, case studies, testimonials

4. Decision
Offer irresistible dealsLimited-time offers, comparison table

5. Retention
Keep them coming backLoyalty program, personalized follow-ups

ᾞ� Example

Brand:
 “Glowify Skincare”

•
Visitor signs up for a “Free Skin Routine Guide.”

•
Next 7 days, brand sends:

1.
Tips for glowing skin (education)

2.
Product benefits (interest)

3.
Real reviews (trust)

4.
10% discount (conversion)

5.
Feedback request (relationship)

Result?Ὃ� 38% of leads purchase within 10 daysὊ� Brand gains repeat buyers and referrals.

Ὂ� Example Messages for Lead Nurturing

Email / WhatsApp / SMS Templates

1.

Welcome Message:
“Hey [Name]! Thanks for joining the Glowify family ἳ� Here’s a 

special gift – a free skincare guide to get started.”

2.

Value Message:
“Did you know 70% of people use the wrong product for their skin 

type? Let’s fix that with our free quiz ὄ�”

3.

Offer Message:
“You’re just one step away from flawless skin! Get 15% off today – code: 

GLOW15.”

4.

Reminder Message:
“Your cart misses you Ὁ� Get back to your favorites before they 

sell out!”

ὐ� Lead Nurturing Channels

ChannelUseTool

Email
Educational drip campaignsMailchimp / Klaviyo

WhatsApp
Instant reminders, offersWati / Interakt

SMS
Quick nudgesMSG91 / Twilio

Social Media
Retargeting adsMeta Pixel / Google Tag

Chatbots
Automated replies & suggestionsManyChat / Tidio

ᾨ� Automation Flow Example

Here’s a sample 
Lead Nurture Funnel (7-Day)

 you can teach your students:

DayMessage TypePurpose

Day 1Welcome MessageBuild trust

Day 2Educational EmailProvide value

Day 3Product ShowcaseCreate desire

Day 5Testimonial + ProofBuild credibility

Day 6Discount OfferTrigger purchase

Day 7Reminder + CTAClose sale

Tools like 
HubSpot, Mailchimp, or ManyChat

 can automate the whole flow.

ᾟ� Lead Nurturing Checklist for Students

✅ Create a lead magnet (free guide / quiz / sample)✅ Collect leads via website or ads

✅ Set up 5–7 automated follow-up messages✅ Mix education + emotion + offer

✅ 

Track open rate, CTR & conversion✅ Refine based on audience response

Ἲ� Final Takeaway

Lead nurturing isn’t about selling — it’s about guiding.When your brand helps before it sells, 

trust grows naturally.

And trust → sales → long-term success.

Ἱ� Assignment

Task:
Create a 5-message nurturing flow for any one product (example: handmade candles, 

jewelry, skincare).Include:

1.

Welcome message

2.

Educational content

3.

Testimonial / Proof

4.

Offer

5.

Follow-up
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